Persuasive Writing

Learning Objectives

In this lesson you will:
 Revise persuasive writing.



Pers: asive
Wi ing

Where do you find persuasive writing?



Pers: asive
Dev. ces

Can you remember any persuasive devices?



We are going to re-cap
persuasive writing.

Match the persuasive
device to the correct
definition.

You can either print of f
the sheet that goes with
this lesson and use arrows
or a colour coding system
to match them or you can
write out the device and
its definition.

If you are struggling,
start with the easiest
ones first and see what
you are left with.

Answers are on the next
slide - try not fo cheat!

Persuasive Device

Emotive language

Command or
imperative

Hyperbole

Personal pronoun

Direct address

Pattern or rule
of three

Rhetorical question

Colloquial language

Yalt

Definition

Wiords like T, "yvou" or “we” wihich
mizkie e beak fewl meore persoanal,

like tallking wAth Lomeon.

Listing three words, probably
adjectives, im a now bo really make a

text powerful, £.. Tiungry, homeles
and abandoned’.

Strong words Chasen to make
you feel centain emations, €.q.

‘helpless dog'.

Slang or informal language, wsed o
miske bexts sound Hke 3 triendly chat.

Atling the reader a guesttion to
inssobve them in the text, £.q. "How
CREMeE PO 2P wou ¥

Erxaggerating for effect, e.g.
DISASTER STRIKES at tactory”.

Thee text speaks dinectly o the
reacker wing the pronoun “you’.

Tell the rexder to »Ct or do
something, e.g. "Call MOW",




Persuasive Device

Emotive language

Command or
imperative

Hyperbole

r

Shroanig) wioirds Cheoisen bo s
youl feel Coriain emotions, ©.4.

‘helpless dog’.

Tell thie resder o 0t or do
somiethareg, £.g. "Call MO,

Exaggerating for effect, e.g.
DISASTER STRIKES at factory’.

Personal pronoun

Direct address

Wiords lke T, "you" or ‘s’ winkch
miske thie beat beel mone personal,
like tading wakh 20meons.

The text spesks directly to the
reader Lsing the pronoun ‘you'.

Pattern or rule
of three

Rhetorical question

Colloquial language

Liting three vwords, probably
adjectives, im a row Do really make 3

beat powarfil, £.g. Tungry, homeles
and abandoned”.

Adling the reader a question 1o
invohve them in the text, e.q. ‘How

OEMEFOLE are you '

Slang or informal language, wed 1o
mske texts souwnd ke 3 trendly Chat.

The
Answers!



How do these Adverts Persuade?

* Pun- play on words

+ Command or Imperative

» Alliteration

* Emotive Language

» Snappy slogan

» Exaggeration - hyperbole
* Use of Personal Pronouns
* Rule of Three



JOIN YOUR GOUNTRY'S ARMY!

GOD SAVE THE KING

Ruproduced by penmission of LONDON OPINION
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My Goodness
My GUINNESS







DISCOVER ALL THIS AND MORE . .. N E V E R S E T T L E

MARINA BAY Sands
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The number one cause of childhood deaths
s preventable gcgj,glg_n,t_s. |
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Which advert do you think Is the

My Goodness
My GUINNESS

JOIN YOUR GI]IINTHY § ARNY!

GOD SAVE THE KING

Ruproduced by penuission of LONDON OPINION

The number one cause of childhood deaths
is preventable accidents.
< et




